
 

 

  



 

Brighters all-

in-one subscription 

service that is meant to 

facilitate selfcare for 

diabetes patients. Mobile operators 

are the prospective sales channel 

and the company have agreements 

in place for their focus markets, 

among them the Swedish mobile 

operator Telia. The potential is 

greater in both numbers and 

growth in the other initial focus 

markets Indonesia and Thailand. 

The launch and the agreement in 

Sweden is more important as a 

signal to the market than anything 

else. Production agreements and 

logistics solutions are in place with 

renowned collaborators.  Actiste® 

has definitely come closer to a 

launch during the second half of 

2017. 

Thru the investment commitment 

by L1 Capital for a sum of up to 100 

million SEK excluding warrants, 

Brighter have given themselves the 

financial stability to secure the 

planned launch. 

There are further issues that must 

be resolved before it can take off. A 

CE – certification is necessary 

before the service can reach the 

market. A CE – certification is also 

a precondition for any possible 

subsidy which is imperative for a 

rapid rollout on the Swedish 

market.  

The potential market for Actiste® 

is considerable and we asses that 

the company’s product fills a gap 

between the simple and the more 

complex solutions now present in 

the market. If the company 

manages to establish Actiste® on 

the market the potential is 

considerable and could pave the 

road for other applications within 

Brighters Drug Delivery platform 

(DruDe™). The demand for 

services within digital and mobile 

health is growing vigorously, while 

the number of diabetes patients 

increases. This is feeding the 

interest in health tech companies 

with diabetes solutions in their 

portfolio and also supports the 

valuation. We estimate that the 

closer we get to the actual launch 

the interest around it will bring up 

the heat around the stock. 

All these factors support a more 

positive view. Meanwhile until we 

have a decision regarding the CE – 

certificate, our recommendation is 

Accumulate. 
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The management is assessed on a ten-grade scale where 1 is low and 10 

is high. A crucial point for the grading is the managements’ industry 

experience, competence, confidence from the stock market and previous 

performance. 

 

The owners are assessed on a ten-grade scale where 1 is low and 10 is 

high. A crucial point for the grading is the owners’ previous actions in the 

company, their financial strength, their board representation and previous 

results of investing in similar companies or sectors. Long-term thinking 

and responsible acting towards other shareholders are also of great 

importance. 

 

The financial situation is assessed on a ten-grade scale where 1 is low and 

10 is high. In this decision criterion we take into account the company’s 

profitability, the financial situation, future investments and other financial 

commitments as well as potential over and under valuation in the 

balance sheet and other factors that might affect the financial situation 

of the company. 

 

The company’s potential is assessed on a ten-grade scale where 1 is low 

and 10 is high. A crucial point for the grade is the size of future potential 

profit in relation to today’s share price. Another crucial point is on what 

market the company is currently active and the potential and profitability 

of this market. A company might receive a high grade even though the 

future potential growth is low, if the share is valued even lower than the 

growth. In the same way a highly valued stock can have high potential if 

the conditions for growth aren’t fully reflected in the share price. 

 

The risk is assessed on a ten-grade scale where 1 is low and 10 is high. 

The risk is a cumulative assessment of all risks that a company can be 

exposed to which will affect the share price. The grade is based on a 

weighted assessment of the general risk level in the company, the current 

valuation of the share, the competitive situation for the company and an 

assessment of future surrounding world events which might affect the 

company. 

 

  



 

 

Brighter AB was founded in 2007 by current CEO Truls Sjöstedt and have 

their head office in Kista outside Stockholm. The company research and 

develops smart products whose aim is to simplify and continuously 

improve healthcare. Brighter currently have one product that is close to 

be launched on the market. The first service to be launched is Actiste® 

(Actiste) which is an all-in-one service to simplify self-care for diabetics. 

The service collects user data that can be shared with healthcare providers 

or other close related parties. Actiste is a part of a platform that together 

with the company’s cloud solution, the Benefit Loop, can expand to other 

therapeutic areas in the future.  

 

A whole lot of positives have happened in Brighter during the last year. 

The two of the most important events are the agreement with Sanmina in 

mid-2016 and the one with Sonat in February this year regarding a global 

logistics solution. Both these agreements have brought Brighter closer to a 

launch of Actiste.  

 

Both agreements which secures production and logistics plus the secured 

financing by L1 Capital gives us increased confidence that the launch of 

Brighters first product will happen during the second half of 2017. 

 

Since our previous analysis, the company have signed an agreement with 

Telia in July 2016. Telia is in the middle of a large-scale venture into 

connected health care services and sees a rapid development in this area.    

This means that Actiste will be sold in Sweden thru Telias digital Health 

care solution. As Actiste will be sold as a subscription service the 

agreements with the mobile operators is of utmost importance and are 

vital milestones to reach the market. In Brighters other focus markets 

agreements are in place with other mobile operators to be partners in the 

upcoming launches. 

 

Towards the end of November 2016 Brighter entered into an agreement 

with Indosat Ooredoo a mobile operator in Indonesia and in May of this 

year a deal was struck with AIS based in Thailand. All these agreements 

are in cooperation with Ericsson and their Device Connection Platform 

(DCP) as a service. 

 

Information regarding the CE – certification should not be far on the 

horizon, given that the company still see a launch during the second half 

this year being possible. This information would be positive and should 

give confidence that product is ready to sell and distribute in volume.  Our 

main scenario is that the launch is going to happen in 2018 and then we 

have factored in a small delay due to authority processes. 

 



 

 

 In the “Global report on diabetes” from 2016 by WHO they indicate that 

there are around 422 million people living with diabetes, that are 

diagnosed or not. The international Diabetes federation (IDF) estimates 

that by the year 2040 the amount could reach as much as 642 million 

diabetics globally. Diabetes is a collection of names for different diseases 

where the common denominator is the inability of the body to control 

the blood sugar levels. 

 

Type 1-diabetes means that the pancreas ability to produce insulin is not 

functioning. This type of diabetes is mostly discovered at an early age and 

is treated with daily insulin injections. In the case of type 2 – diabetes the 

pancreas can still produce insulin, but not in sufficient quantities. 

 

The aim of diabetes self-care is to keep the blood sugar level as close as 

possible to a “normal” level (basal insulin level).  For a type 1- diabetic 

this means adding insulin several times a day. Even if the clinical studies 

for this varies, it is not uncommon for health care providers to 

recommend an insulin pump to facilitate treatment. 

Even with an insulin pump the patient may have to check the blood sugar 

level up to eight times per day. This is traditionally done by a blood 

sample taken from the finger. The blood sugar content is then measured 

with a blood sugar measuring device.  

 

Patients with a less serious type 2-diabetes can have a good life if they 

lead a healthy lifestyle and medicate in a tablet form to help the pancreas 

to produce insulin. In more serious forms of type 2-diabetes the body 

needs to be supplied with insulin, sometimes several times per day. 

Roughly one third of the patients with type 2 -diabetes belongs to this 

group.  

 

Self-care of diabetes is demanding regardless of which kind the patient 

have. In addition, the treatment is intricate with several tools to be used. 

This process makes a lot of patients shy away from treating or mistreat their 

diabetes with negative effects on their health. A study conducted in the 

Netherlands indicates that 75 percent would prefer fewer tools to treat their 

diabetes. 



 

 

Brighter has developed in appearance a simple but unique all-in-

one service, Actiste®, intended for insulin treatment. In Actiste® 

is included a unit which holds an insulin pen with insulin, blood 

glucose meter with test strips and logbook. The logbook is 

handled automatically and can be shared over the company’s 

cloud solution, the Benefit loop over a global mobile 

connection. The logbook will contain blood glucose levels and 

insulin dosage administered which is vital information for follow 

up and analysis by health care personnel. In addition to this an 

app will be available for the user in sync with the information in the 

device. 

 

The user benefits are obvious and facilitates considerably self-care. Very 

positive results have been attained from focus groups conducted by 

Brighter, the level of satisfaction compared with other solutions on the 

market was very high. We have confirmed by a hands-on demonstration 

that the device is truly user friendly in both design and method. By putting 

all the tools in one unit and in real time automatically log the data is a 

clear improvement on the existing methods in the market. By sharing the 

real-time information with both the healthcare providers and other related 

parties Actiste may reduce the number of emergencies related to the 

illness and in turn reduce the overall cost for healthcare. Actiste has 

therefore a great socio economic benefit as well. 

 

Actiste is aimed at diabetics that treat their illness through insulin 

injections. The plan is to have patients get a fixed price subscription 

through a mobile operator at an attractive price level compared to the 

competing methods. Several agreements were signed during 2016. AIS in 

Thailand, with Telia in Sweden and Indosat Ooredoo in Indonesia as a 

preparation for launch.  

Early in 2017 several partner agreements have been made that indicates 

that focus have shifted from product development to pre-launch. 

Prospective buyers can also be insurance companies or healthcare 

providers depending on the system used in each country, Brigher has also 

been present at fairs to prepare the market for its service. 

 

Apart from the actual device that is in the pipeline, the plan is to deliver a 

solution that can log, analyze and return data in a platform that can be 

connected to different devices and apps. Data sharing is done through the 

cloud platform, the Benefit Loop. With Actiste there will be an app that 

can communicate with the diabetes device to help patients to get a better 

overview of their self-care. The Benefit Loop will be able to be connected 

to IT systems at doctors or healthcare providers. In Sweden, this will be 

done through a national platform called (NTP). 

 

 

 

 

 



 

 

The illustration below shows the information flow, actions and effects. 

 

 

The International Diabetes Federation estimates that there are over 150 

million diabetes patients that are treated with insulin injections. There are 

today well-functioning insulin pumps that are primarily offered to type 1 – 

diabetics. In an article published in 2011, “Description and Preliminary 

Evaluation of a Diabetes Technology Simulation Course” by Wilson et al 

states that about 13 percent of all type 1- diabetics have an insulin pump. 

Corresponding number in Sweden is about 14 percent. In our perception 

of the market we have decided to limit it to type 2 -diabetics. Depending 

on which research it is based on it varies between 85 to 90 percent of all 

diabetics. With an assumed share of 90 percent, the market then for 

Actiste represents about 135 million people. With Actistes user friendly 

approach there is a possibility to increase the number of patients that will 

start to medicate their diabetes. 

 

There is large problem of non-diagnosis in diabetes. According to a 

published article by Emmanuela Gakidou et al “Management of diabetes 

and associated cardiovascular risk factors in seven countries: a 

comparison of data from national health examination surveys” it is 

estimated to be between 24 and 62 percent. The large costs associated 

with this will surely increase awareness and the number of prospective 

insulin patients. 

 

This underdiagnoses of diabetes together with an ageing population and a 

rapid change of lifestyle help drive the growth of diabetes patients, which 

is expected to grow by 18 million the coming years. A large proportion of 

this growth will derive from southeast Asia where it has become a new 

epidemic due to the increasing standard of living.  

 

The global market for injection devices regarding diabetes amounted to 

11,5 billion US dollars in 2016 according to Research and Markets. In 

addition to this, the market for blood glucose surveillance devices 

amounts to roughly the same figure. (Assessed from the financial reporting 

by Roche). The market for the test strips, pens and injection needles 

accounts for the major part of the market. Injection pens represents alone 

a market valued at 4,9 billon US dollars according to Transparency 

Markets Research. These segments are dominated by leading 



 

 

manufacturers of insulin and other diabetes treatment methods and 

diagnostics instruments. Leading brands are Roche, LifeScan/Johnson & 

Johnson, Novo Nordisk, Medtronic, Sanofi, Lily and Ascensia (Bayer 

Healthcare). There are as well several independent suppliers and 

manufacturers. 

 

 

 

 

 

Brighters focus in this initial stage is to generate revenue from the diabetes 

treatments. In the longer perspective, the plan is to have a revenue stream 

from the data generated by the users of the platform. Prospective clients 

are governmental agencies, pharmaceutical companies and CRO 

companies conducting clinical trials. How this business model is going to 

work in real life is not known at this date. Another important factor is of 

course to which extent Actise is accepted by the market. Brighter intends 

to develop services for other indications than diabetes where self-

medication by injection is the norm. The concept is called DruDe™ (Drug 

Delivery Platform). 

 

According to BCC Research, the total revenue in the mobile health sector 

will amount to 21,5 billion US dollars in 2018. It is heterogeneous group 

where the major part relates to training and lifestyle apps and fitness 

bands.  

About one fifth of the market of health apps are related to illness 

monitoring according to IMS Health. Deloitte asses the market for health 

apps to about 7,4 billion GBP with a yearly growth rate of 50 percent. 



 

 

 

 

The digital health is a wide concept that spans several areas such as 

telecare and telehealth (monitoring and counseling), care data analysis 

and digitized health care systems. Deloitte assesses this market to be 43 

billion GBP market by 2018. 

We perceive that Brighters business idea touches several areas but 

primarily telecare and mobile health.  

 

The development process that have led to the first product Actiste have 

been in the making since 2007. Development among the financially strong 

competitors are also progressing at pace. The current trend among the 

larger companies is to create and enhance the separate tools to facilitate 

self-care. Nowadays there are different tools that can reduce the number 

of blood samples required. Among the more prominent is FreeStyle Libre 

by Abbotts. In Sweden, a few county council subsidy Freestyle Libre but 

this is not the norm. Without subsidy, the price for the Libre is around 

650 Swedish kronor and the sensor which is changed every two weeks’ 

costs approximately 700 Swedish kronor. This amounts to some 18 200 

per year. There is as well a few other FDA approved measuring devices 

that reduces the amount of sampling in connection with the blood glucose 

test. 

 

The insulin pump as an aid for treatment of type 2 – diabetes has not 

really taken off globally. One reason is possibly the high costs. In Sweden, 

the purchase price for an insulin pump is around 40 000 Swedish kronor 

plus the yearly cost of 20 000 for consumables.  Only a few countries like 

France and Israel, offer subsidies for insulin pumps to type 2 – diabetic 

patients. For type 2 – diabetics the V-go, produced by Valeritas is an 

option. 

 

V-go is patch-pump developed for type 2 – diabetics that distributes 

insulin evenly to maintain the basal glucose level. By pushing a button the 

patient can distribute a fast bolus dose at meal time. The patch-pump is 

changed daily and a 30-day consumption cost in the US, between 25 to 50 

US dollar including subsidies. The downside is that the information about 

the treatment is not logged.  

 



 

 

 

Apart from the already approved products on the market there is a lot of 

research and development in this field. One of the more interesting tracks 

is the development of an artificial pancreas. This is though far from 

reaching the market. 

Down below we list a few stakeholders that have developed digital and 

mobile diabetes devices aimed for the larger type 2- diabetes market. 

 

Dexcom is a company behind one of the alternatives that provides real-

time information of the user’s glucose reading by a continuous glucose 

measuring. However, this device needs to be calibrated at least twice a day 

through traditional glucose measuring methods. Dexoms sales amounted 

to 573 million US dollar. It is noteworthy though that this product is 

primarily sold to patients that have difficulties themselves to notice their 

glucose levels. These groups are mostly small children or older people that 

have had the illness for a long period. 

 

Livongo is an American company that offers blood glucose measuring 

devices through subscription and is connected to the mobile network by 

Livongo Health. Data is logged and is accessible online. The data can be 

share by doctors and related parties. As in the case with Actiste the 

measurement is done the traditional way then inserted into a mobile 

device. The patient gets recommendations based on these measurements 

and have access to certified coaches for improved blood glucose control. 

Livongo have presented a study based on the results of 7000 patients that 

have shown a decrease of the average HBA1c – level (glycated 

hemoglobin) in the blood from 7,7 percent to 7,0 percent after 6 months. 

(target for diabetes patients is generally 6,5 percent and in healthy persons 

below 6 percent). 

Kinnevik is an investor in Livongo and owns 3 1/2 percent. Kinnevik states 

a fair value of 112 million SEK which gives a total company value of 3.2 

billion SEK. According to a press release from Kinnevik the Livongo 

company had over 25 000 patients in March 2017. The Livongo valuation 

indicates a value per patient of 128 000 SEK. Media sources indicates that 

more than 130 million USD has been invested in the company. 

 

Glooko develops and sells information systems, among these are apps for 

transfer, storage and overview of data from diabetes patients. This app 

synchronizes with over 100 different types of diabetes devices to collect 

data from patients regarding glucose, carbohydrates, insulin, blood 

pressure, nutrition and weight. Glooko was started in September 

2016 when the Gothenburg based Diasend and the Silicon Valley based 

Glooko merged. The Glooko app is currently used in over 4800 

healthcare system in 27 countries and FDA approved. In the beginning of 

2017 a cooperation with Novo Nordisk was announced to develop a 

common diabetes service. 

 

Companion Medical has developed a smart injection pen (InPen) that logs 

injections and communicates thru Bluetooth with the mobile phone and 

app. The data can thereafter be shared with a doctor. The product is FDA 

approved. Swedish Diamyd Medical owns 8 1/2 percent of the company 

with acquisition value of 2,8 million SEK, which indicates a low current 

value. The pharmaceutical Lilly have invested in Companion.  



 

 

The giant Becton Dickinson is developing an intelligent needle system 

called SmartSense that is apparently compatible with all insulin pens. 

In theory, a patch-pump and a glucose meter together seems to be an 

attractive proposition for a type 2 – diabetic. In real life, there are very few 

who uses this combination. This is partly because the technique is 

relatively new and the costs are high which means that the insurance 

systems does not see the cost/benefit-ratio. Another factor could be that 

the sensors that is attached to the body could be difficult to manage. 

 

As far as we can asses, Brighter is currently the only company that have 

developed an all-in-one-service for diabetes. This gives Actiste the 

potential to fill a void in the market between the advanced and expensive 

technique and the older traditional methods. The research and 

development of Actiste have generated several patents, where the basic 

patent family is a solution in the crossroads between medtech and in vitro 

diagnostics. The company also intends to price the service/device after the 

consumers’ willingness to pay. We interpret that as total price below the 

current standard solutions on the market. 

 

The cooperation with Ericsson enables a rapid implementation of the 

technological infrastructure for The Benefit Loop. The expertize of the 

partner gives a stamp of quality and the cooperation have sparked the 

interest of several other mobile operators in search of new revenue 

streams. The agreements already signed for the initial focus markets must 

be seen as big steps towards the launch.  

 

To be able to succeed in the sales efforts towards hospitals, it is important 

for Brighter get support by opinion leaders.  

It would also be beneficial if Actiste was governmental subsidized or by 

the private insurance systems in the countries where the company plans to 

launch the product. To get a product subsidized can be a tedious and 

time-consuming matter that in the end needs to show that the product is 

beneficial to the health of the population. The company has not yet 

chosen to communicate how the work on getting subsidized is 

progressing. On the other hand, health care on many of the prospective 

markets are mostly insured by private stakeholders, which may make it 

easier to get these subsidies.    

 

Brighter have during the spring of 2017 demonstrated their service and 

device on a major fair (Vitalis) and a launch is planned to occur during 

the second half of 2017. Brighter has close cooperation with Sanmina for 

manufacturing of the device. They are also responsible for development, 

pre-launch production and the CE – certification. The company has also 

during 2017 chosen Sonat to develop the logistic solutions for the coming 

launch. Sonat will also have total responsibility concerning logistics. 

Since Brighter have signed agreements with mobile operators on the 

initial focus markets and have agreements for both manufacturing and 

logistics in place we believe it is only a matter of time before its launch 

time. According to the company it is planned during the second half of 

2017. 



 

 

It is worth noting that Actiste is only the first application of the Brigher 

Drug Delivery platform (DruDe™). This platform is developed to be used 

on other therapeutic areas where the drug is injected. 

 

There are several new drugs in clinical development within both oncology 

and heart endocrinology that may potentially be administrated by DruDe. 

 

In this early stage before commercialization it is difficult to do forecasts. 

The market potential stated above is very high, however the competitive 

environment is also fierce. Brighers solution with a connected all-in-one 

solution should be an appealing alternative form many patients. This view 

is supported by several studies conducted with potential clients. We are 

not entirely sure how Actiste will be priced, but according to management 

their focus will be on growth and volume which indicates a competitive 

price policy. This points to broad target group. In the long run 

development in this area will be towards noninvasive injections and 

measuring which can work against Actiste, but these solutions are 

currently very pricy. Brighter also have a global license on a new micro-

injection system developed at KTH and when approved for 

commercialization will be included in future generations of Actiste. This 

system can be used for both measure and injection. 

 

According to the pharmaceutical council in the Skåne region a regular 

glucose measuring cost about 8 000 SEK per year. The system where you 

do not need to prick your finger a so called “Flash glucose meter)” (FGM) 

costs 13 000 SEK yearly. If we assume that Actiste is positioned in 

between these methods we arrive at a price of 10 500 SEK per year or 

8 400 SEK excluding VAT, approximately equal to 700 SEK per month. 

We assume that the distribution channels get half the proceeds. There is a 

somewhat similar company in Livongo. They started in 2014 and states 

that approximately 25 000 patients use their service for glucose metering. 

They indicate a cost of 50 to 75 USD per month. 

 

Brighter have decided to focus on three markets initially. These markets 

are Sweden, Indonesia and Thailand. The company will use mobile 

operators as their primary sales channel. Cooperation agreements have 

been sign with Telia in Sweden, Indosat Ooredoo in Indonesia and AIS in 

Thailand. These operators have market shares of 36, 20 and 50 percent on 

their respective domestic markets. 

 

Brighter states the addressable patient groups to be around 150 000 in 

Sweden, four million in Indonesia and 1.5 million in Thailand based on 

the number of patients with type 2 – diabetes treated with insulin. This 

market is sadly enough growing by an annual rate of 6 percent in south 

east Asia.  

 

Since Actiste is built on proven techniques for both the injection and 

glucose metering there is in the strict sense no need for clinical studies as 

basis for the CE – certification and launch. However, we believe that 

some studies could be helpful in a marketing sense to show how Actiste 

simplifies treatment and with a better overall effect.  

These studies could be done in smaller launches. Brighter has not so far 

communicated their launch strategy. 

 



 

 

The CE- certification process is underway. The actual device and the app 

will be certified separately.  

 

In Sweden, the consumables for diabetes care are totally subsidized. The 

examination is done by The Swedish Dental and Pharmaceutical Benefits 

Agency with a maximum time for consideration of 180 days. The public 

tender for as an example the glucose meters are done by county councils 

and municipalities. How the authorities and healthcare providers will 

possibly decide about the remuneration for the type of subscription service 

that Brighter will offer is not clear and could possibly affect the speed of 

the roll out.   

 

In our base scenario, we assume that the launch will occur with a start in 

Sweden in 2018. This will be followed by Indonesia and Thailand in 2019. 

We calculate with a similar pace as Livongo and assumes almost 40 000 

patients 2020. The south east Asian markets are in our view the key to the 

large revenue streams due to their relative size. In a ten-year horizon, we 

calculate with a 5 percent market penetration or about 430 000 patients. 

 

 

 

In our calculations, we arrive at a top gross margin of 35 percent 

assuming the costs for test strips, needles, meters and electronics. Long 

term we calculate with an operating margin of 12 percent. In our scenario, 

we calculate that the profits will arrive later since we asses that during the 

initial years following launch will be influenced by high costs for 

marketing to achieve high growth. The business model based on revenue 

from subscriptions is also a strain on the cashflow initially due to the cost 

of the hardware.   

This is illustrated in the graph below where we estimate profits in the year 

2022. The larger profits will arrive towards the end of the forecast period. 

It should be noted though that Brighter has not indicated how they will 

account and accrual revenue and costs for the subscription revenue. This 

makes the forecasts somewhat uncertain, even though the cashflow and 

valuation is not affected by choice of accounting principle. 



 

 

 

 

Towards the end of April Brighter signed a financing agreement for up to 

100 million SEK. In a first stage a convertible was issued to the Australian 

fund L1 Capital for 30 million SEK with an 18-month duration. The 

conversion rate is 94 percent of a reference price, which is calculated as 

the lowest volume weighted price during the 15 last trading days. No 

interest rate is due and compensation is paid in the form of warrants. The 

number of warrants will be 0,5 times the convertible amount divided by 

the warrants strike price. The latter is the reference price for the 

convertible multiplied by 130 percent. 

 

In connection with the first convertible issue as stated above, another 

issue of warrants to the current shareholders was done. In this issue, the 

current shareholder received a warrant for every 14 shares with the same 

strike price as L1 Capital. This on paper complicated financing can be 

viewed as a guaranteed issue, where the guaranteed remuneration is 

received in warrants and resulting in increased dilution. There have been 

similar transactions done in the Swedish stock market before, as an 

example by the fund GEM. These have been criticized for high direct and 

indirect financing costs. Our view is that the terms seems better in this 

case. The dilution effect in the first tranche is roughly 20 percent in 

today’s prices. If we assume that L1 Capital converts all the convertibles 

and warrants in the frame of the agreement, they would become the major 

shareholder in Brighter. 

 

We have used two methods in our valuation, first discounted forecasted 

cashflows (DCF) according to our base case scenario. In addition to this 

we have done a valuation based on sales multiples on comparable 

companies. Down below we show our assumptions in our DCF valuation. 
  



 

 

    

   

 

We have used a relatively high initial discount rate at 15.65 percent. This 

is motived by the fact that Actiste is not yet launched. We calculate that a 

major part of the future revenue will stem from less-developed countries. 

In a longer view we calculate that the rate will come down to 10.6 

percent. With these assumptions, we calculate a justified value of about 

339 million SEK. Considering that Actiste is not yet CE – certified we 

make a risk adjustment of 80 percent. This gives a justified value of 271 

million SEK. 

 

In addition to the DCF valuation we have examined how similar 

companies are valued in the markets today. We have primarily looked at 

sales multiples (EV/Sales). 

 

 

We calculate to a median valuation of 5,7 times sales for the group above. 

If we apply this multiple on our five-year sales prognosis (2021F) it 

corresponds to a value of 1,4 billion SEK at that point in time. Using the 

same discount rate as earlier, it equals a present value of 743 million SEK 

Se table below. 
  



 

 

 

The difference between the relative peer valuation and the DCF is clear 

and can be explained by the negative cashflows in the beginning of the 

forecasted period. The profit multiples also indicate a lower risk level in 

the compared companies since several are established in the market. As 

we did in the DCF we make an adjustment for the higher risk in Brighter 

and use the same level at 80 percent, mainly due to the CE – certification 

issue. This gives us a value of 594 million SEK.  

 

We have chosen to use an average of these valuations to derive a value for 

Actiste. It represents a value about 433 million SEK. 

 

 

 

 

We arrive at a justified shareholder value of 433 million SEK adjusted for 

non-core assets and debt. We have thereafter assumed full dilution from 

outstanding convertibles and warrants. We have also assumed that the 

remaining tranches from the deal with L1 Capital will be utilized. We 

estimate that the probability is great that Brighter will use this financing in 

view of the capital needs in the coming years. Adjusted for these dilution 

effects we arrive at value of 6.7 SEK per share. 

 

There is also larger amount of (5.5 million) options issued in favor of staff 

and board members with a strike price in the range from 8.22 to 23.60 

SEK. Around 1 million options expire during 2017. Considering that these 

options are well out of the money and do not currently have a value, we 

have not estimated these to have any diluting effect. 



 

 

 

 

Looking back the last 12 months the share price development has been 

volatile. Development have though been strong compared to similar 

companies on the stock market. A major rise in the value occurred about 

release of the agreements with mobile operator is Indonesia and Thailand 

in August 2016.  

 

The CEO Truls Sjösted and the chairman of the board Gert Westergren, 

are two of the major shareholders. The Avanza and Nordnet Pension and 

Pensionsföräkring represent pooled shares from several owners.  

 

 

 



 

 

CEO Truls Sjöstedt is an entrepreneur and business schooled from 

Starford University and Handelshögskolan in Stockholm. Truls has close 

relatives with diabetes and is therefore dedicated in his mission. With an 

ownership of almost 11 percent the CEO have a financial interest that 

coincides with all the shareholder. Henrik Norström is the company COO 

and have as well an advisory role regarding financial issues and strategy. 

By the end of march the ownership of Norström amounted to 1,2 percent. 

 

The chairman of the Board Gert Westergren has a MBA degree from 

Uppsala university and was earlier a board member for Cefour. Gert is the 

company’s ninth largest owner with 1 percent stake.  

 



 

 

Birger Jarl Securities AB, hereinafter referred to as Jarl Securities, 

publishes information about companies including the establishment of 

analyses. The information has been compiled from sources that Jarl 

Securities has deemed reliable, but Jarl Securities cannot guarantee the 

accuracy of the information. What’s written in the analysis should not be 

considered as recommendations or exhortation to invest in any financial 

instrument, warrants or similar. The opinions and conclusions expressed 

in the analysis is only intended for the recipient 

     

The contents of the analysis may not be copied, reproduced, or distributed 

to any other person without prior written approval from Jarl Securities. 

Jarl Securities shall not be held liable for either direct or indirect damages 

caused by decisions taken on the basis of information given in the 

analyses. Investments in financial instruments provide opportunities for 

gains and profits, but such investments are associated with risks. The risk 

varies depending on the different types and different combinations of 

financial instruments and past return on investment should never be 

considered as an indication of future return of investment. 

     

The analysis is not directed to U.S. persons (as defined in Regulation S 

under the US Securities Act 1940) and may not be distributed to such 

persons. The analysis is not directed to physical or legal persons in which 

the distribution of the analysis to such persons would involve or lead to a 

risk of infraction of Swedish or foreign law or regulation. 

     

Jarl Securities does not have any financial interest related to the subject 

explained in this analysis. Jarl Securities has routines for managing 

conflicts of interest, which ensure objectivity and independence. 
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